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Abstract
Increasing global competition is also reflectedtourism. This makes clear the need to (re)defiree th
concept of competitiveness of tourist destinatiand its drivers, including consideration of a deman
characterized by an increasing variety and difféi@ion, whose satisfaction requires the aggregatad
different components af offer, also multi-local.eTarticle examines these issues reassembling the ma
contributions of the literature in a larger pattethat includes several factors that determine thelity and
hence the competitiveness of Multilocal Touristto ESystems, whereas addition to traditional perfomoe
indicators, also their abilities to respond the egieg long tail. The empirical case presented iattbf
Garda’s Lake.
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